B blend

Personalization powers
the customer lifecycle

Consumers expect a lot from their financial institutions, and
providing an experience that matches those expectations can be
difficult. Blend commissioned Forrester Consulting to look at the
financial institutions that are excelling when it comes to
personalization and what areas had the highest impact.

Discover

62%

of consumers prefer to do their
ownh research on banking
products.

Engage

58%

of consumers prefer working
with one primary bank for all
their banking needs.

Ask
50%
O
wish their bank was more
proactive about providing

relevant financial information
and advice.

Use
52%
O
rely on their bank to alert them

to important changes or issues
with their financial health.

What separates a highly mature

Explore

2%

of consumers see offers
tailored to their personal needs
as more valuable.

Buy
58 %
O
of consumers wish banks would
auto-fill information they

already have to streamline
process.

FORRESTER'

A commissioned study conducted by Forrester Consulting

personalization program from the rest?

To learn more, download the study —
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All data, reports and analytics are provided for informational purposes only. Individual results will vary. Blend Labs disclaims any liability and provides no warranty or representations as to performance or
accuracy of the data.



Andy Smith


