
Providing these services could allow lenders to:

Stay top of mind by becoming a 

trusted advisor to homeowners well 

beyond the initial home purchase

Build relationships that could last 

for decades and encompass more 

than just a mortgage

Create differentiation with 

competitors by helping make your 

customers journey easier and at 

lower cost to the consumer

Start a conversation with Blend today

Consumers start with their primary financial 
services firm, but quickly stray

More than eight in 10 respondents 

indicated that they initially looked to 

their primary financial service 

provider when beginning to explore 

their financing options for purchasing 

a home. However, only about half of 

survey respondents ultimately went 

with their local bank or credit union.

Primary financial instution

Credit union

Other

Bank

Mortgage lender that is not a
bank or credit union

Mortgage broker

Credit union

Other

Which type of company did you work with to get your mortgage?

40%

27%

22%

9%

1%

Bank

What if lenders played a more central role in the 
homeownership process?
Eighty-nine percent of consumers signaled interest in using a complete end-to-end 
homeownership solution if it were offered by a lender. 

What services are consumers interested in?

89%
One-stop shopping for the 
many services involved 
when buying a home 

80%
Learning how to manage 
my home as an asset and 
understanding how to use 
the equity in my home 

82%
Getting a cash offer on 
my current home 
through my lender 

78%
Education about the home 
buying process, including 
cost of ownership, financing 
options, and closing process 

75%
Assistance in getting ready 
to move into my house and 
coordinating moving 
activities 

Consumers want to know more

Tool to estimate closing costs

An online loan status page

Advice about home inspection findings

Closing mostly online using an
online notary

Information on finding and applying
for a mortgage

None of these

73%

66%

57%

51%

40%

2%

60%

43%
6%

70%

Consumers want guidance investing
in their home

Advice about when to refinance or remodel

Advice about when and how to use the equity in my home

Home monitoring in the event of damange/filing insurance claim

None of the above

Consumers want a service that o�ers:

Consumers want a single place to 
manage everything

Discounts on closing costs

Discounts on services paid for at closing

A single place to manage all homebuying activies

Discounts or rebates on real estate
agent's commission

Recommendation for home inspection companies

Personalized homeowners insurance quotes 

Recommendation for a home warranty

Recommended real estate agents known for 
providing excellent service

Recommendation for a
homeowners insurance provider

None of these
67% 66% 61% 60% 50% 44% 39% 38% 38% 2%

Consumers want a service that o�ers:

Consumers want help during the move in process

A network of recommended contractors

Moving activity coordination (setting up utilities, mail
forwarding, etc.)

Recommendations for a moving company

A network of maintenance services (house cleaner,
snow plowing, lawn care, pool service, etc.)

Help purchasing or transferring alarm/home security system

None of these

66% 66% 44% 34% 25% 5%

Consumers want a service that o�ers:

A lender perspective on 
reframing the 
homeownership journey

Consumers face numerous obstacles in the homeownership journey, from a lack of education to 

an inability to centrally coordinate all the necessary activities. They want an easier, less 

stressful, and cheaper way to purchase homes.  To find out if lenders could help them manage 

the stress and costs involved, Blend commissioned a study, conducted by Aite Group, to 

examine consumer interest in a more streamlined homeownership journey.

75%

20%

5%

Consumers want a cash offer

Cash offer on current home to make offer without 
contingency on next home

Online tool that helps compare selling home for cash offer 
vs. putting home on market

Referral to a real estate company that facilitates cash offers

Consumers want a service that o�ers:

Consumers want a service that o�ers:

Source: Aite Group, Reframing the Homeownership Journey: Consumer-Focused, Lender-Led, 2021.
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58%

38%

63%

https://blend.com/resources/reframing-homeownership/

